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Introduction

• $31.3 million dollar industry U.S. Bureau of Economic Analysis Personal Consumption 

Expenditures, 2016

• Imports account for about 64% of fresh flowers sold by dollar volume in the 
United States. The leading countries importing to the US are Ecuador and 
Columbia. 2012 Floriculture Crops Summary (2013)

Retail florist shops (2013, latest 

available):

14,161

Estimated average annual florist sales 

(2012):
$322,331

Floral Wholesalers: 530

Domestic Floriculture Growers (in top 

15 states):
5,913



What are my flowers worth?

• USDA Pricing Guide-BOSTON Ornamental Terminal 
Prices as of 10-JAN-2017 

---FORSYTHIA: OFFERINGS LIGHT. per bunch NL long 7.50 

---FREESIA: OFFERINGS LIGHT. bunched 10s CA long 6.50 CD long 6.50 NL long 8.50-10.00 mostly 8.50 white long 14.00

---GLADIOLA: OFFERINGS LIGHT. bunched 10s CA Standard Type exlong 15.00 long 12.00-12.50 ---GYPSOPHILA: MARKET STEADY. 
per bunch EC Million Stars long 6.50-8.50 mostly 7.50 New Love long 7.50-8.50 mostly 7.50 Party Time long 7.50-8.50 mostly 
7.50 

---HYACINTH: OFFERINGS LIGHT. bunched 5s NL long 7.50-8.95 mostly 8.95 few lower

---HYDRANGEA: MARKET STEADY. per stem CB Various Varieties Assorted Colors long 3.00-4.50 mostly 4.00 few higher Blue 
short 1.85-2.25 White long 3.25 short 1.85-2.25 NL Various Varieties Assorted Colors long 5.50-7.00 mostly 6.00 few higher NZ 
Various Varieties Assorted Colors long 6.50 PE Various Varieties Assorted Colors long 3.00 ASCFG

• ASCFG Pricing guide- Using the input of a small number of ASCFG members 
across the country, we have compiled a list of average prices for several 
commonly-grown specialty cut flowers. Growers are encouraged to use 
these numbers as unscientific guidelines, supplemented by the calculated 
cost of production of their flowers, to help determine a starting              
point when pricing floral product for sale to 
consumers, to retail florists or designers, and to 
mass market retailers.



Co-ops and Markets

• Clearly, the floral industry is changing quickly. 
Our  challenge as growers is to remain flexible and to 
continue to develop our local flower markets — because, no matter what 
happens, people will always need flowers in their lives.                                                                                       
–Debra Prinzing, Slow Flowers

• Seattle Wholesale Growers Market- 13 Pacific Northwest flower growers 
leverage sales and marketing to wholesale, retail and public customers. Thanks 
to two large U.S. Department of Agriculture grants, the cooperative has ramped 
up its activities with full- and part-time employees. 

• Others alliances are small and more loosely organized
• South Carolina Upstate Flower Farmers- scupstateflowers.com A wholesale 

availability list is updated weekly on the group’s website allowing florists and 
other customers to shop at nine farms and pull from multiple farms for large 
orders. 

• Ohio Flower Farmers- member directory and Google map that pinpoints each 
farm to make it easy to refer each other when a customer is closer to another 
farm.

• Pacific Northwest (PNW) Cut Flower Growers- growers use a closed FB and 
Google spreadsheets to coordinate group orders of plugs, bulbs and seeds so 
smaller farms can buy parts of trays or crates. 

Maryland Cut Flower 
Growers Association



Selling to Florists


